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1. INTRODUCTION 

 

This document (the “Code of Ethics”) defines the commitments and ethical responsibilities in the 
conduct of business and corporate affairs undertaken by personnel of Brugola OEB Industriale 
S.p.A. (“Brugola S.p.A.” or the “Company”), whether they are employees, contract workers, 
managers or external consultants (the “Collaborators”). 

 

1.1 The Company mission and the relationship of trust with Stakeholders. 

Since the Company was established, its primary objective has been to pursue excellence in the 
provision of goods and services, enhancing skills and technological innovation in long-term growth 
strategies. These are accomplished by maintaining a high level of competitiveness in the industry 
sector of the Company  in order to ensure customer satisfaction and the professional growth of its 
Collaborators. In order to achieve its goal, the Company carries out its activities in compliance with 
the law and fair competition rules. In particular, the Company operates in compliance with the 
legitimate interests of Collaborators, customers, suppliers, contractors, partners and communities 
in which the Company is present with its activities (hereinafter the “Stakeholders”). 
 

1.2 Reciprocity 

The Code of Ethics is inspired by an ideal of cooperation with a view to the mutual satisfaction of 
the parties involved, while respecting the role of each one. Therefore, the Company requires that 
each Stakeholder shall act according to the principles and rules of the Company. 
 

1.3 Recipients and application of the Code of Ethics 

The Code of Ethics applies to the Company and its Collaborators, who are required, without 
distinction or exception, to abide by and enforce the principles identified below. In no way may a 
personally-held belief to operate for the interest of the Company be construed to justify the 
adoption of practices contravening these principles.  
In view of the many different institutional, cultural, political, social and economic environments in 
which the Company operates, as well as its pursuit of commercial growth both in domestic and 
international markets, the Code of Ethics is valid both in Italy and abroad. 

 

2. GENERAL PRINCIPLES 

2.1 Impartiality 

The Company avoids all forms of discrimination based on race, color, national origin, religion, sex, 
age, marital status, height, weight, disability, genetic information or any other characteristic 
protected by applicable law, in every decisions that may affect the relation with Stakeholders 
(customer relations, selection and personnel management, work organization, selection and 
management of suppliers, relations with the surrounding community and the institutions that 
represent it). 

 

2.2 The value of human resources 

The Company defends and promotes the value of its human resources, recognizing these as an 
essential factor for the success of the company and for the attainment of its objectives, so as to 
improve and augment the assets and competitive force represented by the skills of each 
Collaborator. 

 

2.3 Integrity of the individual 

The Company guarantees the physical and psychological integrity of its Collaborator, working 
conditions that respect the dignity of the individual, regulations for conduct based on good 
manners, and workplaces that are compliant with regulations for health and safety. 
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It follows that requests or threats designed to lead individuals to commit acts that are not in 
compliance with the law or the Code of Ethics, or to act in a manner detrimental to the moral or 
personal convictions or preferences of anyone else, are not tolerated. 

 

2.4 Confidentiality 

The Company is committed to:   

(i) guarantee the confidentiality of the information in its possession - acquired through trade 
dealings or internally - on its Stakeholders;  

(ii) Avoid improper use of such information. 

In compliance with the principle of reciprocity and according to the spirit and principles of this 
Code, Collaborators are forbidden from using confidential information for purposes not tied to the 
exercise of their activities. By way of example only, the following is considered confidential 
information: work projects, industrial and strategic business plans, know-how relating to 
technological processes, financial transactions, operating strategies and investment strategies. 

 

2.5 Environment, health and safety 

As part of its activities, the Company is committed to contributing to the development and welfare 
of the communities in which it operates with the objective of ensuring the health and safety of 
Stakeholders, reducing environmental impact and promoting all manners of initiatives in terms of a 
responsible use of resources. 

All Collaborators, within the scope of their duties, take part in the process of risk prevention, 
environmental protection, and safeguarding occupational health and safety with respect  to 
themselves and to all Stakeholders, in full compliance with current legislation on Occupational 
health and safety and environmental protection. 

 

2.6 Quality of products and services 

In keeping with customer expectations and market needs, the Company R&D and marketing 
activities act towards achieving high standards of quality in its services and products, with due 
attention being paid to any activities and/or requests that might lead to an improvement in the 
quality of products and services. 

 

2.7 Proper conduct in the case of potential conflicts of interest 

Employees must not take decisions or perform activities in potential conflict with the interests of the 
Company and, in any case, incompatible with their duties. 

 

2.8 Fair competition 

The Company strictly complies with the antitrust regulations and refrains from conduct in breach of 
fair competition. 

 

2.9 Budgetary and accounting transparency 

The Company regards the transparency, accuracy and completeness of financial statements and 
accounting as essential principles in the conduct of its affairs. It follows that all the information 
flowing into both general and analytical accounting must observe the above-mentioned principles 
of transparency, accuracy and completeness. 

All Collaborators involved in producing, handling and accounting for the basic information to be 
entered into the financial records are, therefore, responsible for the transparency, accuracy and 
completeness of the Company's accounts and financial statements. 

Anyone who becomes aware of omissions and/or inaccuracies in the supporting information and 
documentation are obliged to inform their supervisor or another competent figure. 
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2.10 Internal control 

All the Recipients of this Code are aware of the existence of inspection procedures intended to 
achieve corporate objectives with a view to maximum efficiency. 

For this reason, it is the Company's policy to disseminate, at every level of the organization, a 
culture characterized by awareness of the existence of controls. Therefore, all Collaborators in 
their respective functions are responsible for defining and ensuring the proper functioning of 
internal controls. 

Internal control are all those necessary or useful tools for addressing, managing and control 
Company activities in a bid to ensure compliance with laws and company procedures, protect 
corporate assets, efficiently manage operations and provide accurate and complete financial and 
accounting data. 

 

2.11 Gifts, homage and benefits 

Any form of gift which exceeds or can be construed as exceeding normal commercial practices or 
courtesy, or which is in any way meant to obtain favorable treatment in the pursuit of any activity 
tied to the Company, is prohibited. 

This rule covers gifts promised, offered or received. By way of example but not limited thereto, the 
term “gift” refers to any type of benefit (participation in conferences free of charge, the promise of a 
job offers etc.). 

 

2.12 Contribution and sponsorship 

The Company may take on requests for contributions and sponsorship for activities concerning 
social themes, environment, sports, entertainment or art, provided that these come from non-profit 
organizations.  

The Company must not be involved in any personal or corporate conflict of interest.  

Sponsorship can only be provided to approved beneficiary and events. 

 

2.13 Transparent and complete information 

The Company is required to supply complete, transparent, understandable and accurate 
information  thus enabling  Stakeholders to  make independent and informed decisions.  

 

2.14 Diligence: formulating and executing contracts 

In formulating any contracts, the Company must clearly specify the conduct to be followed under all 
foreseeable circumstances.  

Contracts must therefore be executed, as agreed upon by both parties, adhering to the general 
principles of fairness and good faith dictated by universally recognized commercial practices. 

  

2.15 Precaution in commercial transactions 

Special care is required in commercial transactions when receiving or spending money, banknotes, 
credit notes or valuables in general, in order to avoid the danger of issuing counterfeit or forged 
securities. 

 

2.16 Ban on operations involving money laundering 

The Recipients must strictly observe the anti-money laundering laws by taking steps to avoid being 
involved in such activities.  

Collaborators must verify in advance the available information on commercial counterparts, 
consultants and suppliers, in order to ascertain their moral integrity, their ethical correctness and 
respectability, as well as the legitimacy of their activities, before entering into business 
relationships with them. 



Code of Ethics Brugola Group 

 

 6  
 

The Company must always comply with the laws on organized crime and anti-money laundering 
both on a national and international level within its competent jurisdiction. 

The Company directors, employees and contract workers are required to strictly observe the laws 
and corporate procedures in any economic transaction ensuring the full traceability of incoming 
and outgoing financial flows and full compliance with money laundering laws. 

 

2.17 Fighting organized crime 

The Company strongly condemns and opposes all forms of organized crime.  

Particular care should be taken by the Recipients of this Code of Ethics who may find themselves 
working in geographical areas in Italy or abroad in order to avoid the risk of criminal infiltration. 

Particular efforts will be made by the Company to check the integrity and reliability of any 
commercial counterparts. 

No commercial relationship should be entered into or pursued with counterparts who may even be 
merely suspected of belonging to or being associated with criminal organizations or suspected of 
facilitating in any way the activities of criminal organizations, even occasionally. 
 

2.18 Protection of industrial and intellectual property 

The Company acts in full compliance with industrial and intellectual property rights of third parties, 
as well as the laws, regulations and conventions protecting such rights both at European and/or 
international level. 

In this regard, all Recipients shall comply with the legitimate industrial and intellectual property 
rights of third parties. 

In particular, the Recipients, in carrying out their activities, shall abstain from any conduct which 
could constitute the encroachment of industrial property rights, the alteration or counterfeiting of 
brand names and/or distinctive marks of industrial products, or national or international patents, 
drawings or industrial models, and shall abstain from importing, selling or, in any case, using or 
otherwise putting into circulation industrial products with counterfeited, altered or false distinctive 
marks, or produced by encroaching on industrial property rights. 

 

3. CRITERIA OF CONDUCT IN RELATIONS WITH COLLABORATORS 

 

3.1 Recruitment 

During the selection and hiring phase, the evaluation of personnel to be hired is performed on the 
basis of the candidate’s profile, Company needs and in compliance with the principle of equal 
opportunity for all the individuals involved. In view of the above, appropriate measures have been 
taken to avoid instances of favoritism, nepotism or cronyism. 

 

3.2 Working relation 

Personnel is hired with regular employment contracts in accordance with the Law. No form of 
irregular employment or "moonlighting" is tolerated. 

It is forbidden to hire foreign person without a regular, expired or nullified residence permit. 

At the time the employment relationship is established, Each Employee receives accurate 
information about the role and the task to be carried out, in addition to regulatory and salary 
elements. This information is provided to the Employee  to ensure that the acceptance of the job is 
based on an effective understanding thereof. 

 

3.3 Human resource management 

Ban on all forms of discrimination 

The Company avoids all forms of discrimination against its Employees and the decisions taken are 
based on whether the required job profile corresponds to the Employee’s characteristics (in the 



Code of Ethics Brugola Group 

 

 7  
 

case of promotion or transfer) and/or on considerations of merit (incentives on the basis of the 
results achieved).The Company seeks to prevent all forms of nepotism (i.e. excluding the 
possibility of direct hierarchical relationships between Collaborators with family ties). 

Dissemination of personnel policies 
Personnel management policies are made available to all Collaborators by means of the 
instruments of corporate communications (e.g. organizational documents and communications of 
managers). 

Development and training of human resources 
Managers foster the development and growth of their Collaborators (e.g. job rotation involving 
qualified staff from different divisions, mentoring by expert personnel, etc.). 

Company shall provide the Collaborators with all the information and training tools to enahance 
specific skills and preserve professional value.  

Management of the working time of Collaborators 
Each manager is required to enhance the time of the Collaborators requesting services consistent 
with the exercise of their duties and with the work organization plans. 

Involvement of Collaborators 
The Company encourages the involvement of employees in the performance of their work, 
including the opportunities to take part in discussions and decisions to achieve corporate goals. 
Collaborators must take part in such exercises in a spirit of cooperation and independent judgment. 

Changes in the work organization 
If work activities are reorganized, the value of human resources must be safeguarded by ensuring 
that the Collaborators may be assigned to tasks which differ from those performed previously, 
while safeguarding his/her professional skills. 
 

3.4 Health and safety 

Company works to preserve and improve the health and safety of workers, and is committed to 
disseminating and reinforcing a culture of safety and to developing an awareness of risks while 
promoting responsible conduct on the part of all Collaborators. 

 

Company activities must be carried out in full compliance with the current prevention and 
protection regulations, particularly concerning the Italian Leg. Decree No 81/2008 and specific 
applicable prevention regulations. Operational management is based on advanced environmental 
protection and energy efficiency criteria, pursuing the improvement of health and safety conditions 
at work, also - but not only - for the reasonable prevention of involuntary manslaughter or serious 
and extremely serious negligent personal injuries caused in breach of the health and safety 
regulations in the workplace. 

The principles and fundamental criteria guiding the Company's health and safety decisions aim to: 

• prevent risks; 

• assess the risks that cannot be avoided; 

• prevent risks at their source; 

• adapt work to man, especially for the design of work stations and the choice of work and 
production methods and equipment, geared towards reducing monotonous, repetitive tasks which 
may affect health; 

• take into account technical advancements; 

• replace anything hazardous with something that is not, or is less so; 

• plan prevention, targeting a coherent system that incorporates the techniques, organization and 
conditions of work, social relations and the influence of working environment factors; 

• give priority to collective prevention measures over personal protection measures; 

• provide appropriate instructions to workers. 
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The Company guarantees the protection of working conditions in terms of the physical and mental 

well-being of workers and respect of their moral personality, to prevent unlawful conditioning or 

undue discomfort. 

 

3.5 Duties of Collaborators 

Conduct in the workplace 
Within the scope of their professional activities, Collaborators are required to diligently comply with 
the provisions of the law, this Code of Ethics, the employment contract and internal regulations.  
In no event shall the Company's interest be construed as a justification for conduct in breach of the 
principles herein set out. 

Conflict of interest 
Collaborators are required to avoid situations and activities which can lead to conflicts between 
their personal interests and those of the Company, or that may interfere with the Collaborators' 
ability to take decisions impartially, in the best interest of the Company, and in full compliance with 
the provisions of this Code of Ethics. Examples of conflict of interest include: 

 holding a position as an Employee, executive, consultant  in companies that are in business 
with the Company or that are competitors of the latter; 

 maintaining economic interests with suppliers, customers or competitors of the Company; 

 accepting money or favors from individuals or companies that have, or intend to have, 
business relations with the Company. 

In case of an appearance of a conflict of interest arise, the Employee is required to notify his or her 
superior, who shall inform one of the members of the Supervisory Board ("SB") - the Company-
appointed body for the purposes of ensuring the implementation of the Compliance Program, and 
therefore also the Code of Ethics, which is an integral part thereof. 
The Employee is also required to supply information regarding the activities performed outside of 
working hours in the event that the latter may appear to create a conflict of interest with the 
Company. 
 

3.6 Integrity and safeguarding of corporate assets 

In order to protect the integrity of corporate assets each Employee is aware of being personally 
and directly responsible for physical and intangible assets assigned to them for the performance of 
their duties. No company assets may be used for any interests whatsoever other than those of the 
Company itself. 

 

4. RELATIONS WITH CUSTOMERS 

 

4.1 Quality control 

The Company recognizes that customer satisfaction is of primary importance for success in 
business and, therefore, undertakes to: 

 guarantee adequate standards of quality for the services/products offered; 

 periodically monitor perceived quality. 

 

4.2 Impartiality 

The Company undertakes not to subject its customers to discrimination ensuring that customers 
are selected on the basis of the principles of objectivity and transparency. 

 

4.3 Contracts and communications to customers 

Contracts and communications to customers of the Company must be:  

 Clear, simple and set out in a language as similar as possible to that normally used by the 
parties; 
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 compliant with the rules and current regulations, without recourse to misleading or improper 
practices (such as, for example, the use of unfair clauses); 

complete, in order to omit any element that may be important to make a decision. 

 

4.4 Conduct of Collaborators 

The line of conduct of the Company towards its customers is based on availability, respect and 
courtesy, ensuring a highly professional relationship.  

Each Collaborator should: 

 observe internal procedures for managing customer relations; 

 provide high-quality products and services with efficiency and courtesy within the bounds of 
contractual provisions which meet the expectations and requirements of the customer; 

 provide accurate and comprehensive information about products and services so that the 
customer can make well-informed decision. 

In business dealings with customers, collaborators are not permitted to offer and receive gifts, 
unless they comply with commercial practice, of modest value and are not in conflict with the 
provisions of that law or ethical principles to which the Company aspires. 

The gifts offered, unless of modest value, must be documented to allow checks and be authorised 
by the person in charge, who will duly inform the Supervisory Body. 

 

4.5 Involvement of customers 

The Company undertakes to take into consideration the observations and complaints submitted by 
customers and by the their professional organization, using suitable and timely communication 
systems. For this reason, specific internal procedures have been provided to manage observations 
and complaints more accurately 

 

5. RELATIONS WITH SUPPLIERS 

 

5.1 Supplier selection 

Within the relations of supply of goods and/or services, the Company selects its suppliers based on 
objective evaluation criteria regarding quality, price and requirements of necessity and company 
benefit, which can be documented. 

 

5.2 Collaborators behaviour 

Within the relations with suppliers, each Collaborator must: 

 observe internal procedures for the selection and management of relations with the suppliers; 

 obtain the collaboration of the supplier in order to constantly ensure the fulfilment of customer 
demands in terms of quality, costs and delivery times which should at least match customer 
expectations; 

 maintain an open dialogue with suppliers, in line with best business practices. 

With regard to business relations with customers Collaborators are not permitted to offer and 
receive gifts, unless they are compliant with commercial practices, of modest value and not in 
conflict with the provisions of the law or the ethical principles to which the Company aspires. 
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6. RELATIONS WITH THE COMMUNITY 

 

6.1 Relations with Public Administration and Public Regulators  

Within the management of relationships and assumption of commitments of whatever nature with 
the Public Administration (including Public Administration of Foreign States, the public officers, the 
persons in charge of public service and private service in charge of public service, as well as the  
person subjected to public regulation) are reserved exclusively for the Company functions in 
charge for this purpose and for authorized personnel, in compliance with the applicable 
regulations.  
In order to prevent the Company integrity and reputation contacts with the Public Administration 
and Supervisory Authorities must be monitored and documented. 

Within the Public Administration and Supervisory Authorities relations, the person involved must be 
transparent, clear and correct in order to establish a relationship of maximum professionalism and 
collaboration.  

For the Public Administration and the Supervisory Authorities the following shall apply: 

 all forms of active and passive corruption, collusive behaviour of any form whatsoever, are 
strictly forbidden in relations with these persons: 

 for the management and request of authorisations, permits and/or concessions for the 
implementation of company activities, 

 during inspection and verification activities, 

 during any kind of accounting activities, 

 in the conclusion of any commercial transactions. 

 it is not permitted to offer money or any kind of benefit or commercial favours to persons from 
the Public Administration, in Italy or abroad, (even in countries in which donations and gifts 
are commonplace) or their relatives, unless of a modest value and in compliance with 
company procedures and in any case following the express authorisation of the Board of 
Directors, and provided in any case that it cannot be interpreted in any way as a tool for 
influencing them in the execution of their duties (both to act or omit to act in a given way), to 
receive illegal favours and/or obtain unfair advantage.  

 it is not permitted to establish or try to establish personal relationships of favour, influence or 
interference which may condition, directly or indirectly, the relationship with the Public 
Administration. 

Relations with the judicial authorities and judicial police, of any rank and degree, should base on 
transparency, fairness and collaboration. The Recipients, especially if they are involved in legal 
proceedings, should refrain from adopting an attitude that is not appropriate or omits information or 
that may result, even indirectly and/or involuntarily, in the obstruction of work by legal bodies.  
Similarly, the Recipients should abstain from any pressure or threat, including the use of physical 
violence, as well as from any offer of money or other benefits, aimed at persuading a person not to 
make statements or to make false declarations before a judicial authority. 

The Company expects the Recipients to fully cooperate and collaborate with anyone who carries 
out inspections and checks on behalf of INPS (National Social Security Institute), ASL (Local 
Health Authority), Ministry of Labour and Social Policies, the Ministry of Economy and Finance and 
any other Public Administration.  

It is forbidden to destroy or alter records, minutes, accounting entries and any type of document, to 
lie or make false statements to the competent authorities.  

No-one should attempt to persuade others to provide false or misleading information to the 
competent authorities.  

 

6.2 Economic relations with political parties, trade unions and associations 

The Company does not contribute in any way to the funding of political parties, their 
representatives or candidates and with respect for the general principle of independence, does not 
sponsor congresses or events organized solely for political propaganda purposes, refraining from 
any direct or indirect pressure on political figures. Membership of the Company in sector-related 
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trade associations and participation in the activities of these associations do not constitute a 
breach of this provision. 

Furthermore, the Company does not make contributions to organizations with which a conflict of 
interests may arise (for example, trade unions or consumer protection associations). However, it 
may cooperate even financially with these associations on specific projects, if the purpose is 
attributable to the mission of the Company and the destination of the resources is clear and can be 
documented. 

The Recipients acknowledge that any form of involvement in political and/or semi-political activities 
will take place on a personal basis, at their own expense and in their own free time. 

 

6.3 Relations with the mass media 

The relations between the Company and the mass media are reserved to the staff specifically 
appointed by the Company to do so and must respect the principles of truth and transparency, in 
addition to guaranteeing complete and consistent information 

Collaborators can not: 

 provide information in any form about the Company and its representatives to the mass 
media without express, documented authorisation of those in charge, nor can they promise to 
do so; 

 in any way or form, offer payments, gifts or other benefits aimed at influencing the mass 
media, or which could reasonably be interpreted as such. 

 

7. GIVING/ACCEPTING GIFTS OR OTHER BENEFITS 

 

It is not permitted to make any direct or indirect donation of money, gifts or benefits of any kind 
whatsoever to managers, officers or Collaborators of customers, suppliers, external consultants, 
aimed at influencing them in carrying out their duties and/or gaining an unfair advantage, or which 
could simply be interpreted as exceeding standard commercial practice or courtesy, or in any case 
aimed at acquiring favourable treatment in the handling of any activities which may be linked to the 
Company, or aimed at influencing the beneficiary and pressurising him to act contrary to his official 
duties, obligations of loyalty or, in any case, aimed at distorting competition (e.g. promises of 
economic benefits, favours, recommendations, promises of job offers, incentive travel of a dubious 
nature). 
 
The Company, in general, condemns any behaviour by the Recipients, including anyone 
performing services for or on behalf of the Company, designed to promise, offer, pay or accept, 
directly or indirectly, money or other benefits for the purpose of obtaining or retaining business or 
securing an unfair business advantage. 
 
Acts of commercial courtesy are permitted provided they are of modest value and do not, however, 
compromise the integrity or reputation of one of the parties, and cannot be interpreted by an 
impartial observer as aiming to acquire unfair and/or improper advantage. 
 
The directors and collaborators are forbidden from accepting, even during holidays and 
celebrations, for themselves or for others, gifts or other benefits, with the exception of gifts of 
modest value and/or attributable to normal, correct and courteous relations, which in any case do 
not compromise the integrity or reputation of one of the parties and cannot be interpreted by an 
impartial observer as aiming to acquire unfair and/or improper advantage. 
 
Any Collaborators who, independently of their own will, receive gifts or other benefits that are not of 
a modest value or are in any case in contrast to the above-mentioned provisions, must promptly 
notify the Company (Human Resources) in writing, which after consulting with the Supervisory 
Body, may decide that the gifts must be returned. If this is not possible, the gift must be handed 
over to the Company.  
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Collaborators may not make gifts, donations or sponsorships where the amount and/or beneficiary 
are not in line with the provisions formally defined and authorised according to the system of 
powers and proxies laid down in the Company and according to the instructions given in the 
company procedures. 
 
With regard to relations with the Public Administration, guarantors and supervisory authorities, 
please refer to the provisions of 6.1. 
 

8. ADMINISTRATIVE MANAGEMENT AND ACCOUNTING 

 

The Company complies with the law and, in particular, with the regulations in force concerning the 
drafting of financial statements and all kinds of statutory administrative and accounting documents. 
The accounts must be kept accurately, promptly and in full, in compliance with the company 
accounting procedures, in order to ensure the truthful representation of the company's equity and 
financial situation and its management activities.  
All the Company’s actions and operations must, therefore, be correctly recorded, authorised, 
verifiable, legitimate, consistent and congruous. 
The accounting is based on the generally accepted accounting principles and systematically 
records the events deriving from the management of the Company.  
 
For this purpose, all company Collaborators are required to fully cooperate to ensure that 
management decisions are correctly and promptly indicated in the company accounts, 
guaranteeing the completeness and clarity of the information provided, as well as the correctness 
and accuracy of the processed data. 
Every accounts entry that reflects a company transaction must be supported by appropriately filed 
documentation. This documentation must allow the identification of the reason for the operation 
that generated the accounts entry and relative authorisation. The supporting documents must be 
readily retrievable and filed using appropriate criteria that allow their easy consultation by both 
internal and external control bodies. 
 
In particular, both internal and external auditors must have free access to the data, documents and 
information needed to carry out their activities. It is expressly forbidden to prevent or hinder the 
execution of any control or audit activities legally permitted to shareholders, other company bodies 
or the auditing company.  
 

9. SAFEGUARD OF INFORMATION TECHNOLOGY TOOLS 

 

The directors and collaborators must strictly comply with the corporate procedures and policies 
concerning computer security and must use the company resources – including, for example, 
personal computers, telephones and other communication tools – in compliance with the 
aforementioned procedures, avoiding all behaviour which may compromise the functionality and 
protection of the Company’s IT system.  
 
It is not permitted to alter the function of a company remote or computer system or any data or 
information contained therein in any manner, or to tamper with programs or archives, for any 
purpose whatsoever. 
 
Moreover, the Recipients must NOT: 

 install unauthorised or borrowed software on the systems 

 export unauthorised copies of licensed software for personal, company or third-party use, or 
sell the aforementioned programs; 

 illegally reproduce, distribute, publicly disseminate, export, duplicate, sell software and/or 
database contents in violation of copyright laws and, in particular, of Italian Law No. 633/1941. 
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10. METHOD OF IMPLEMENTATION AND CONTROL OF CODE OF ETHICS 

 

10.1 Tasks of the Supervisory Board 

The Supervisory Board appointed by the company in accordance with the provisions of article 6 
letter b) of Italian Leg. Decree 231/2001 is in charge of: 
(i) oversee the effective application of the Code, checking coherence between tangible conduct of 

individuals and the principles, regulations and general standards of conduct outlined in the 
document; 

(ii) suggest any modifications, updates and additions to revise the Code, to be submitted to the 
Board of Directors; 

(iii) monitor the initiatives for disseminating awareness and understanding of the Code; 
(iv) receive and analysing notifications of breaches of the Code of Ethics;  
(v) formulate proposals in order to adopt any disciplinary action if a breach of the Code is 

confirmed. 
 

These tasks are carried out with the support of the company’s personnel with free access to all the 
documentation deemed useful. 

 

10.2 Communication and training 

The Code of Ethics is brought to all Recipients’ attention via specific communications activities, 
including the publication on the Company’s website. 

In particular, in order to ensure that all the Company’s Collaborators correctly understand the Code 
of Ethics, the Company will consult the SB and prepare additional specific communications 
channels. 

 

10.3 Whistleblowing by Stakeholders 

Any Stakeholder can openly write to the SB to report any infringement or suspected infringement of 
the Code of Ethics at the email address odv231_brugola@brugola.com. The SB will analyse the 
report by interviewing, if necessary, to the person who reported the infringement and/or the person 
responsible for the presumed infringement. 

The SB will act in a manner that protects the authors of the reports against any form of retaliation 
and ensures the confidentiality of their identity, unless required by law. 

 

10.4 Violation of the Code of Ethics 

All the members of the SB will report to the SB, in its entirety, any presumed infringement of the 
Code of Ethics of which they have received notification by the Stakeholders or which a member 
claims to have received.  

Following a thorough investigation and verification of an effective breach of the Code, the SB will 
suggest to the Company the appropriate measures to be taken against the person responsible for 
the breach and will communicate the results of the analysis to the Board of Directors. 

It should be noted that compliance with the rules contained in this Code must be considered an 
essential part of the contractual obligations foreseen for the Company's Collaborators, pursuant to 
Article 2104 of the Italian Civil Code, as well as for the Company’s Collaborators with regard to 
existing contracts.  

Brugola undertakes to impose, with consistency, impartiality and uniformity, all sanctions in 
proportion to the respective breaches of the Code and in compliance with the statutory provisions 
regulating employment contracts. In particular, in the event of breaches of the Code of Ethics by 
the Company Collaborators, all relevant measures will be adopted and relevant sanctions will be 
imposed in full compliance with art. 7 of Italian Law No 300 of May 20, 1970, as well as with 
current legislation and the current provisions of the collective bargaining agreements. 

mailto:odv231_brugola@brugola.com
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Individual infringements that incur punishment and the relative sanctions to be imposed will be set 
out in a special document which will be posted in a place that is accessible to all Collaborators, in 
compliance with the provisions of the applicable CCNL contract (National Collective Labour 
Contract). This Code establishes the mandatory nature of disciplinary action in the event of failure 
to comply with the behavioural standards defined by it.  

The breach of the rules of the Code of Ethics is regarded as an infringement of the relationship of 
trust included in the mandate of the members of the corporate bodies and is, therefore, subject to 
all consequences established by the laws in force.  

The breach of the rules of the Code of Ethics by the contractual counterparts of Brugola may 
determine the termination of the relevant contract, without prejudice to compensation for any 
damages incurred. 

The Supervisory Body, in accordance with Italian Leg. Decree 231/01, must be informed about any 
measures adopted due to contested breaches of this Code of Ethics. 
 
 


